Name Date

L=} | UNDERSTANDING AD TECHNIQUES
ACTIVITY SHEET « FTC.GOV/YOUVILLE

Ad Detective - KEY

0000 N\
00O |

- Cm<'-|'0m-|lmu)

N
A
6

l[ E
N
c
Y

N

Which advertising technique is being used? Testimonials and endorsements

How do you know? Testimonials and endorsements because they’re showing how they
pack it for the most important meal of the day. Urgency because there’s a code that lasts
for 24 hours.

Which advertising technique is being used? Association and hype

How do you know? Association and hype because the ad implies that if you don’t use the
Big Base pods, you’ll be left behind.

Which advertising technique is being used? Emotional and sense appeal

How do you know? Emotional and sense appeal because the ad shows how exciting the
robot is and how the robot’s getting to know me.

Which advertising technique is being used? Testimonials and endorsements

How do you know? Testimonials and endorsements because a reality show sensation is
talking about how they love the app.
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